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“Stu Heinecke is the father of Contact Marketing.”
—Russ Klein, CEO of the American
Marketing Association

(2-2016)

(10-2019)

(Spring 2022)

a How to Get a Meeting with Anyone just named
one of the top 64 sales books of all time.

a Stu’s books and methods have prompted

explosive growth for startups, SMBs and

Fortune 1000 companies all over the world.

a A bestselling business author, Stu is also one

of The Wall Street Journal cartoonists and
a twice hall of fame-nominated marketer.

a His next book introduces the discipline of
Weed Strategy to help us use the strategies,

attributes and tools weeds use to grow our
businesses, expand our domains, dominate
our markets and defend our turf.

Stu Heinecke
Bestselling author, WSJ cartoonist, speaker

AN UNCONVENTIONAL THINKER
A bestselling author, Wall Street
Journal cartoonist and twicenominated hall of fame marketer,
Stu Heinecke has a knack for
swooping in with out-of-left-field
perspectives that change the way we
think, work and do business.
How to Get a Meeting with Anyone
was just named one of the top 64
sales books of all time, despite
Heinecke not being a sales expert.
Instead, he was an expert in a field
no one knew existed, which was the
“Hey listen, we got your proposal
missing ingredient for getting critically
and we like everything except
important meetings. “Contact Marketing”
having to pay you.”
has since become a go-to strategy used
around the world for generating explosive
sales growth.
used a contact letter run as a full-page
His next books will change the way ad in The Wall Street Journal to connect
we think about our own lifecycles and with one of the most famous CEOs in
the world, and made a $350 million
retirement, the essence of persuasion
sale. Someone else used a pigeon to land
and business growth strategy.
a $250K deal with Apple. And of course,
Heinecke has been using cartoons to
HOW TO GET A MEETING WITH ANYONE
make surprising connections with countIf you think about it, every great
less C-level executives and more.
advancement in our lives happens
because we connected the right person
Attendees come away with plenty of
at the right time. The ability to get
actionable ideas they can use to create
meetings with virtually anyone at any
critical connections with top accounts
time is an almost superhuman power.
and prospects. Every presentation
In How to Get a Meeting with Anyone starts with audience interaction to
discover methods they use to break
and Get the Meeting!, Stu has laid out
through. It’s a process of discovery that
more than thirty categories of contact
methods that are sure to open important is eye-opening and a lot of fun.
new doors. These “Contact Marketing”
THE WEED STRATEGIES
methods produce stunning metrics
Weeds are a force of nature and they
(response rates as high as 300% and
have a critical message for us: Rebalance.
ROI as high as 69,500,000%).
But it is the stories of what people
have used to break through that makes
Stu’s presentations so endlessly entertaining. One guy uses swords to connect
with CEOs of distressed companies,
and gets a 100% response. Another

Weeds lack free will. But they’re
programmed to relentlessly execute a
series of processes honed over millions
of years to rapidly grow, expand, dominate and defend their turf. It’s what
makes them a force of nature.

Heinecke’s W.E.E.D.S. model
for business growth includes eight
strategy components: Seed, Seed
Pod, Segmentation, Thorn/Toxin,
Vine, Rosette, Root and Soil. The
model allows us to repurpose the
strategies, attributes and tools weeds
use to grow our businesses, expand
our domains, dominate our markets
and defend our turf.
Using this model, Heinecke brings
audiences to surprising conclusions,
and provides an eye-opening checklist
for their future success.
GETTING MEETINGS DURING THE
CORONAVIRUS PAUSE
Heinecke believes there is a oncein-a-lifetime opportunity to connect
with decision makers while they work
from home during the Coronavirus
pause. He has been conducting weekly
round tables on LinkedIn, to take the
pulse of business, deals and connections
as the pause period unfolds.
Clearly, business has not stopped,
and those who stand on the sidelines
lose out on valuable new business.
This is a rapidly-changing situation,
which Heinecke is available to address
with your audience, during the pause
and after, with a review of what changed
and what lies ahead.
LET US HELP YOU PROMOTE YOUR EVENT
If Stu is to appear as your speaker,
we can furnish cartoons to be used in
your email registration campaigns,
personalized for each recipient.
Stu’s books are also available from
the publisher at a 50% discount.
CONNECT WITH STU
Contact us at +206-286-8668 or
stuheinecke@gmail.com.

